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The World’s Only Independent Awards Programs

cAll for entries!
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Dear Colleague: 

 the 2010 iNOVA Awards recognizes the power and the creative 
force of corporate websites. Being honored helps generate publicity 
and win new business.

You are guaranteed: fair and objective judging. We accept no adver-
tising, membership fees, or outside sponsors. the judging panels are 
made up of top internet professionals from around the world. they are 
committed to recognizing the best corporate websites and raising the 
standards of excellence.

Strategies for success: By entering the iNOVA Awards, you have the 
opportunity to receive the judges’ evaluations. the detailed scores and 
comments are the primary reason so many web pros nominate their 
best work for the iNOVA Awards. You’ll find this independent feed-
back a great source for internal review and continual improvement.
 Plus, YOUr WEBSitE MAY gO ON tO WiN!
 Build your business: take this professional opportunity to promote your 
company’s or client’s website to the world. We welcome you and hope to 
count you as a winner in the 10th anniversary iNOVA Awards competition!

  Champagne Cheers!

  reni l. Witt
  president

    remember, the deadline is September 29, 2010. 
Wishing you honor, joy and success.

2010

P.S.



BeSt Of ShOw eRA franchise Systems LLC
  www.ERA.com 
 (United States)

Brand Management Bryan Mills Iradesso
 grANdE prAiriE pUBliC liBrArY
 Website
 (Canada)

Corporate website eRA franchise Systems LLC
 www.ERA.com
 (United States)

employment Opportunities Jwt Inside
 CHildrEN’S HEAltHCArE OF AtlANtA
 Are you strong enough?
 (United States)

home Page Accenture
 Accenture.com Home Page
 (United States)

Marketing Proof Digital Media
 HOrMEl
 Hormel Brand Web site & Interactive Kitchen
 (United States)

Non-Profit Organizations CfP Solutions
 WOrld gOld COUNCil
 www.gold.org
 (United Kingdom)

On-Line Annual Reports Ideas on Purpose
 pFiZEr
 Doing Things Differently: Pfizer 2008 Annual Review
 (United States)

Self-Promotion Strategic Alliance International
 MArK JOSEpH pHOtOgrApHY iNC.
 Creative Process Partnership
 (United States)

IMPORtANt DAteS

deadline for Entries September 29, 2010
Winners Notified November 17, 2010
grand Awards Announced december 15, 2010

Visit our web-site for updates! www.mercommawards.com

to the Winners of the 
2009 iNOVA Awards

“Thanks very much for the Grand Award! This is excellent 
news and we are very excited!”

Accenture
Chicago, Illinois USA

“Thank you for the Gold Award! This is exciting news!”
Bryan mills iradesso

Calgary, Alberta CANADA

“We are going to prepare a press release to report the 
honourable news of our Bronze Award.”

cosco international holdings limited
Central, HONG KONG

“Thanks so much for the Gold Award!!”
critt graham

Atlanta, Georgia USA

“Thanks for the Silver Awards — that’s fantastic!”
digital influence group

Waltham, Massachusetts USA

“That’s wonderful news about our Bronze win!! Thanks 
so much!”

edelman
New York, New York USA

“The iNOVA online submission forms are excellent —
easy to complete.”

fishervista llc
Santa Cruz, CA USA

“We are pleased to win an iNOVA Award.”
goldman, sachs & co.

New York, NY USA

“Just saw on your site that we are winners  
— Woo-Hoo — that is good news!

JWt inside
New York, NY USA

“Thank you very much for the judges’ remark forms for 
our winning entry.”

lawrence & ponder ideaworks
Newport Beach, CA USA

“We are extremely proud to receive these awards as they 
demonstrate the success of our internal IT department, 
and our commitment to technology and innovation.”

noble group limited
Hong Kong 

“We’ll be sending out a press release announcing our 
client’s wins.”

ruder finn
New York, NY USA

“We are delighted to have won the Silver Award.”
strategic Alliance international

Chicago, IL USA

“Thanks for the Silver Award and our project’s scores.”
threespot

Washington D.C. USA

“We are very appreciative at the good news of our win.”
universal corporate communications, inc.

Seoul, Korea

“We are delighted to win this award for Gold 
Inspirations. This prize endorses all the hardwork we 
have put into the site’s creation and development. We 
intend to build on this success.”

World gold council
London, United Kingdom

Congratulations 



whO
All communication and technical professionals working on websites are eligible including:  
Art directors, designers, producers, project Managers, Site Builders, technical Consultants, video/
Creative directors, Writers/Scriptwriters, Marketing Managers, product/Brand Managers, Corporate 
Communications Managers, Advertising producers, publicists, Associations, Corporations, 
government Agencies and Non-profit Organizations.  Small firms are as likely to win as  
big companies and major  agencies. the iNOvA Awards guarantee a level playing field.

whAt
Complete the Entry Form, either on-line or in this brochure. Be sure to carefully print or type the 
Url for your entry. payment may be made by check or credit-card. You may mail, fax, or use the 
secure on-line Entry Form (www.mercommawards.com). For Bank transfers, please contact our 
offices for routing information. to submit the same website in multiple categories, or to submit 
different websites, please use separate entry forms for each.

wheN
Entries must be received by midnight (ESt) September 29, 2010. You will receive notification that 
your entry(ies) was/were received.

eLIGIBILItY
All websites which were live at any time from September 29, 2009 to September 29, 2010 are eligible. 
if the website, or any portion of it, is not currently active, please create a temporary site on which to 
place all the elements you wish to have judged.  Note the newly created Url on your Entry Form.

the JUDGeS
the iNOvA Awards are judged by top-tier professionals representing web designers, site build-
ers, creative directors, graphic designers, communications managers, marketing communications 
managers, presidents, and CEOs of agencies responsible for corporate websites from across the 
U.S.A., Canada, Europe, Hong Kong, and Australia.

CRIteRIA
All entries will be judged on concept, content, creativity, ease of navigation, design, functionality, 
interactivity, and overall success in achieving the company’s/client’s goals. 

AND the wINNeR IS …
the top 30% of entries will earn the gold, Silver, Bronze, or Honors Award in its Category/Classification. 
Nominees have the opportunity to see the judges’ score sheets and comments.  Winners will be 
announced the week of November 17, 2010. the grand Award Winners and BESt OF SHOW will  
be announced on december 15, 2010.  Winners will be notified by phone and e-mail.

wINNeRS wILL ReCeIVe …
Stunning metallic foil-stamped certificates will be sent to the gold, Silver, Bronze, and  Honors 
winners.  grand Award winners will receive a unique framed aluminum brushed plaque.  the BESt 
OF SHOW will be honored with a marble and crystal trophy. Unlike other web competitions, there 
is no charge for your prize.  Should you win, your certificate, plaque or trophy is YOUrS!

ReMeMBeR …
1.  Complete your entry form for each entry and mail, fax, or submit at  

www.mercommawards.com.
2.  Provide URL on entry form, and password if necessary for judges to access the site.
3. Make payment by check, credit card or bank transfer.
4.  fill out title, Nominator, and Client line exactly as you would like to see it on the  

awards certificate.
5.  the deadline is September 29, 2010.  we wish you great success!

MISSION StAteMeNt
MerComm, inc. was founded in 1987 with the principal purpose of advancing the arts and sciences of communications in an 
international arena. MerComm strives to establish and promote high standards of individual and collective achievement. By way 
of recognizing the multi-disciplines involved in professional communications, MerComm, inc. sponsors five award programs:

ARC AwARds — AnnuAl RepoRts  •  AstRId AwARds — desIgn  •  gAlAXY AwARds — MARketIng
inoVA AwARds — weBsItes  •  MeRCuRY AwARds — puBlIC RelAtIons  •  questAR AwARds — VIdeo

MerComm’s award programs are now in their twenty-third year drawing over 4,500 entries from around the world: Afghanistan, Antigua West Indies, 
Argentina, Australia, Austria, Bahrain, Belgium, Bermuda, Brazil, Canada, Chile, Croatia, Denmark, France, French West Indies, Germany, Greece, Hong Kong,  
India, Ireland, Israel, Italy, Japan, Korea, Lichtenstein, Luxembourg, Macau, Malaysia, Malta, Mexico, Netherlands, New Zealand, Norway, People’s Republic 
of China, Peru, Philippines, Poland, Portugal, Puerto Rico, Russia, Saudi Arabia, Scotland, Singapore, Slovenia, South Africa, Spain, Sri Lanka, Sweden, 
Switzerland, Turkey, United Arab Emirates, United Kingdom, Venezuela, Vietnam, Zimbabwe, and the United States. Our Mission is to honor the individuals 
whose work has made an outstanding contribution to their organization, corporation, or client.

eNtRY INfORMAtION



the JUDGeS CAteGORIeS & CLASSIfICAtIONS
the International Academy of Communications Arts and 
Sciences (IACAS) was founded by MerComm to set high standards 
for  various communication  specialties and to give professionals in 
the fields higher status by establishing the definition  of excellence. 
Membership in the Academy is considered an international Who’s 
Who in the communication industry.

deAdline: 9/29

A. Brand Management
A1.  E-Cards
A2.  New Company Brand
A3.  Rebranding Campaign
A4.  Other/Miscellaneous

B. Business Blog
C. Careers/Recruitment

C1.  College Students & Grads
C2.  Corporation
C3.  Engineers
C4.  Food Service/Restaurant
C5.  High Tech. Co.
C6. Law Firm 
C7. Publishing
C8.  Supermarket
C9.  University
C10.  Other/Miscellaneous

D. Corporate website
D1.  Banking/Financial
D2. Building Supplies
D3.  Consumer Education
D4.  Employee Awareness Benefits
D5. Employment Background Screening
D6.  Energy
D7.  Event Promotion
D8.  Financial Service
D9.  Global Media & Publishing Co.
D10.  Healthcare
D11.  Home Page
D12. Human Resources
D13.  Management Consulting
D14.  Manufacturing
D15.  Professional Services
D16.  Real Estate
D17. Roofing
D18.  Shipping Services
D19.  Technologies
D20.  Technology Services & Outsourcing
D21.  Telecommunications
D22.  Utilities
D23.  Wellness Community
D24.  Other/Miscellaneous

e. educational
f. fashion
G. food & Recipes
h. Government Organizations
I. health Awareness
J. health Care Services
k. Home page
L. Intranet Sites 

L1. Branding Awareness
L2. Business Leadership
L3.  Real Estate
L4. Move Related Information
L5.  Other/Miscellaneous

M. Industry Publications
N. Investor/Shareholder Relations
O. Marketing

O1. Anniversary/Birthday event
O2. Campaign
O3.  Catalogue Site
O4.  Flash Technology
O5.  Product Awareness
O6.  Other/Miscellaneous

P. Microsite
q. non-profit organizations
 Q1. Association/Council
 Q2.  Educational
 Q3. Housing Development
 Q4. Information Site
 Q5. Local/Heritage Preservation
 Q6. Performing Arts
 Q7.  Social Services
 Q8. University
 Q9.  Other/Miscellaneous

R. On-Line Annual Reports
 R1. Agriculture/Agri-business
 R2. Animal Welfare
 R3. Associations
 R4. Automobile & Trucks
 R5. Banking & Financial Services
 R6. Beverages
 R7. Chemicals
 R8. Computers: Software
 R9.  Conglomerate
 R10. Consumer Packaged Goods
 R11. Electricity Generator & Retailer
 R12.  Energy
 R13.  Financial Services
 R14. Food Industry
 R15.  Health & Beauty Aids
 R16. Information Services
 R17. Infrastructure Company
 R18.  Insurance
 R19. Media Company
 R20. Multi & General Industry
 R21.  Non-Profit Organization
 R22. Packaged Foods
 R23.  Pharmaceuticals
 R24. Real Estate Investment Trusts (REIT)
 R25.  Restaurants
 R26.  Retail
 R27. Sports Equipment & Goods
 R28. Telecommunications Services
 R29. Tobacco
 R30. Water Utilities
 R31. Wholesale Distributor
 R32. Wireless Service Provider
 R33.  Other/Miscellaneous
S. On-Line Magazines
t. Other/Miscellaneous
U. Portal
V. Real estate
w. Redesign/Relaunch
 W1.  Banks
 W2. Commercial Real Estate
 W3.  Concrete Producer
 W4. Energy Education
 W5. Energy/Fuel Company
 W6.  Healthcare
 W7. Mining
 W8. News Platform
 W9. Software
 W10. Stakeholder Communications
 W11. Transport
 W12. Water Utility
 W13. Other/Miscellaneous
X. self-promotion
Y. Social Network
Z. Viral Campaign

33 visual - MEXiCO
Abbott laboratories
Addison
Affno - Sri lANKA
AHA design - AUStriA
Air Health
Alex Schkrutz Consultancy
ANd partners
Arnold Saks Associates, inc.
Banco popular North America
Bank of China - HONg KONg
Baxter international
BBdO detroit
BCN Communications
Beau gardner Associates inc.
Bertz design group
Booz Allen Hamilton
Burgess Strategic Marketing Services
Burson - Marsteller
Carlow University
Carnegie Mellon University
Charles Schwab
CHC Enterprises
Chicago transit Authority
Ciel design partners
Clp Holdings ltd - HONg KONg
CME group
Coal Creative Consultants - SiNgApOrE
Continuum Health Communications
Coyne public relations
Creative Fire - CANAdA
Critt graham + Associates
Curran & Connors, inc.
Curtis group
daniel Kennedy Comm. Svcs.
decker design
donahue Communications inc.
Edelman
Eisenman Associates
Equity group - HONg KONg
Euroclear - BElgiUM
Ex-Act Corporation - JApAN
Family Health international
Federal reserve Bank of Chicago
Flughafen Wien Ag - AUStriA
gabbe group
g+J Corporate Editors - gErMANY 
greater toronto Airports Authority  
- CANAdA
greg Kinch photography
Hirschhorn Central Communications
Honey Communications - KOrEA
Horizon Film & video
ideas on purpose
i.liNK group limited - HONg KONg
image Boutique productions ltd  
- HONg KONg
inca Film & Communications - KOrEA
iNC design
in-design Company - HONg KONg
inergy group
insight Creative - NEW ZEAlANd
iONE Financial press - HONg KONg
Jim Barber Studio
John giammatteo photographs
John Madere photography
Kitty Hawk Studios
KrS Consulting
KuKa Ag - gErMANY

lambs Farm
lockheed Martin Corporation
M&M Consultancy - HONg KONg
Macdonald design - CANAdA
Maloney & Fox
Mark Joseph photography, inc.
Marsteller
MasterCard
Mensalia gmbH - AUStriA
Meta-4 design inc.
MEtAl
Mike Klodnicki & Associates
Mind(21)Factory - gErMANY
MWW group
Northeastern University
O’Connor & partners
Origin design
Ove design + Communications ltd.  
- CANAdA
paragraphs
perlgut group
pitt Magazine
Q&E Advertising - Sri lANKA
ravelle Brickman public relations
red lizard Creative
ringzwei - gErMANY
robert Wood Johnson Foundation
rtl group - lUXEMBOUrg
rutgers University
Savage Branding & Corporate design
Sedgwick richardson - HONg KONg
Sedgwick richardson - SiNgApOrE
Shoemake photography inc.
Signi design - MEXiCO
Skaggs Advertising & design
Smart Media - Sri lANKA
Smith & Associates - CANAdA
Soapbox design Communications  
- CANAdA
S/O project - KOrEA
Southern Company
Srp
Stage 3 productions, inc.
Stan gellman graphic design inc.
Strategic Alliance international
Studio 210
taylor & ives
ted Horowitz photography
the Business photographer
the design Associates ltd.  
- HONg KONg
the Hong Kong institute of Education  
- HONg KONg
thema Communications ag  
- gErMANY
the third Age - KOrEA
thiel design
tierney Communications
time, inc. Content Solutions
toppan vite limited - HONg KONg
twice graphics - HONg KONg
University of pittsburgh
vSA partners
vWA/see see eye
Weber Shandwick Worldwide
William Blair & Company
Yellow Creative (HK) limited  
- HONg KONg



eNtRY fORM

title of entry: _________________________________________
(Please print or type title as it should appear on winning certificate.)

Category-Classification Code: ___________________

Category-Classification*: _________________________________
     (Please write out)

*Other/Misc – describe: __________________________________

http:// _______________________________________________

password or special instructions: _________________________

______________________________________________________

______________________________________________________

Briefly describe theme or goal: (You may type on separate sheet of paper.) 

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________

______________________________________________________ 

Nominated by: _________________________________________

Nominator’s title: _______________________________________

orgAnizAtion: __________________________________ 
(Please print or type as it should appear on winning certificate.)

Address: ______________________________________________

City: _________________ State: ________  Zip:  ____________

Country: ______________________________________________

telephone: ____________________________________________
Country Code City/Area Code Number

Fax:  __________________________________________________
Country Code City/Area Code Number

E-Mail: ________________________________________________

Website: ______________________________________________

client compAny: _________________________________ 
   (Please print or type as it should appear on winning certificate.)

Address: ______________________________________________

City: _________________ State: ________  Zip:  ____________

Country: ______________________________________________

Client’s Name: __________________________________________

Client’s title: ___________________________________________

telephone: ____________________________________________
Country Code City/Area Code Number

Fax:  __________________________________________________
Country Code City/Area Code Number

E-Mail: ________________________________________________

Website: ______________________________________________

total Number of Entries:

______@ $195 – Categories A – Z $ ______________________

5-9 Entries, 5% discount $ ______________________

10-14 Entries, 10% discount $ ______________________

15+ Entries, 15% discount $ ______________________

totAl fees pAid $ _______________________________________
     (U.S. Dollars)

Checks drawn on foreign banks cannot be accepted. 
please pay by credit card or bank transfer.

We prefer to pay by:

Check Enclosed  Bank-to-Bank transfer

American Express

– – 
Exp. – 

MasterCard/visa

– – – 
Exp. – 

Cardholder’s Name _____________________________________

Cardholder’s Address ____________________________________

City: ________________ prov./State:_________ Zip: __________

Cardholder’s Signature _________________________________

entry instructions: Entries may be mailed, faxed, or made on-line. 

Entry fees cover the costs of handling, judging rounds, evaluation forms 

to nominators, awards, winners book, inclusion in our website com-

plete with links back to your contact information.

Make checks payable and mail to:
MerComm/INV
500 executive Boulevard
Ossining-on-hudson, NY 10562 USA

for more information:
t. 1-914-923-9400
f. 1-914-923-9484
e. info@mercommawards.com

www.mercommawards.com

deAdline: septemBer 29,2010

log No. 
Official Use Only. 
Do not write in this area.Examples: J, or r10

2010
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